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polarization around critical yet controversial socio-political issues.

Climate Change contrarians receive significant (in)advertent help from the media in spreading CC disinformation



Colors to use In charts and graphs

Charts and Tables

Since there will be a lot of iInformation on your
poster, keeping tables and charts simple and
easy to understand i1s much better than an In-
depth and complicated graphic. There are a few

simple tricks to simplify charts and tables:

1. Remove unnecessary borders, lines, drop
shadows, and backgrounds

2. Remove unnecessary labels and markers

3. Use flat styles and solid colors

4. Highlight important values



